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T-Shirt Buyers ‘Defend Youngstown’ 

By George Nelson 28.NOV.06 
Phil Kidd may have grown up in Pittsburgh, but Youngstown is the 
steel city that has his heart, and he wants everyone who feels as 
he does about the city to show it.  
 
Kidd, an administrator in Mahoning County Common Pleas Court 
and a graduate student at Youngstown State University, came up 
with the “Defend Youngstown” line of T-shirts and vinyl decals. 
He has sold more than 2,000 of the all-cotton shirts bearing the 
logo, he reports.  
 
The shirts, priced at $15 each, feature a laborer swinging a long-
handled sledgehammer. 
 
While attending YSU, Kidd recalls, he enrolled in its ROTC 
program, later transferring to a military college and joining the 
Army. But he had fallen in love with Youngstown as an undergrad 
and returned to the city after leaving the Army. “I kept in touch 
with everything going on,” he says.  
 
Kidd was attracted to the Youngstown 2010 project and felt the 
city “finally had a plan,” he continues, and eventually became 
involved with it. That led to his becoming involved with the 
successful mayoral campaign of 2010’s chief spokesman, Jay 
Williams. With Williams’ election, Kidd believed the city at last 
had “progressive leadership” and needed some kind of symbol of 
motivation.  
 
Youngstown, a “very blue-collar town,” needed “something 
striking,” he says. He came up with the basic idea and got in 
touch with an artist friend from college, Matt Jackson of Reading, 

Phil Kidd says his T-shirt is designed to be a symbol of motivation 
for residents of the city he loves.
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Pa., to execute the design. 
 
More than half his sales originate outside Youngstown, Kidd 
reports. Local sales tend to be one or a few shirts at a time; 
customers outside the area buy them in larger numbers so they 
can give them to family and friends. In addition to his Web site, 
www.defendyoungstown.com., the shirts are sold at the Bean 
Counter in downtown Youngstown and at the Youngstown Sports 
Grille in Boardman.  
 
“When you leave, you miss the positive things about the city,” 
Kidd says. Former residents who look him up “love the message 
and want to support this.” 
 
Williams, elected mayor in November 2005, recalls he often 
heard “unsolicited comments” and the “stereotypical jokes” that 
disparaged his city when he worked for the Federal Reserve Bank 
in Cleveland. “Interestingly enough, those individuals who had 
been to Youngstown know that it’s a quality place, not that we 
don’t have our challenges,” he says. He described himself as 
“thrilled” when Kidd presented him with a shirt several months 
back and wore it when he ran in the International Peace Race last 
month.  
 
“I had no idea how big this would become, but that speaks to the 
genuineness of it,” Williams remarks. “It’s not glitzy. It’s 
straightforward. It speaks a very powerful message, and the fact 
people are buying these things up speaks volumes as to what 
people genuinely feel about the city and the greater Youngstown 
community.” 
 
The mayor has a few of the shirts and plans to get more.  
 
U.S. Rep. Tim Ryan, D-17 Ohio, is one of his biggest individual 
customers, Kidd adds. The congressman, seen sporting one of 
the shirts at a pre-Election Day event in Boardman headlined by 
his colleague, Sherrod Brown, has bought 20 of them. Brown is 
Ohio’s senator-elect.  
 
Having sold out his stock, Bean Counter owner Jason Logero is 
waiting for a new supply. Logero says his restaurant typically sold 
10 to 15 shirts per week, depending on what activities took place 
downtown. Most who buy the shirts are middle-aged or younger, 
individuals who grew up in Youngstown after the demise of the 
steel mills. 
 
“We’re just trying to remind people that downtown is very safe,” 
Kidd says, with crimes in the city usually occurring far from 
downtown, contrary to perceptions. If someone gets robbed in 
Boardman, he asks rhetorically, do people stop going to the 
Southern Park Mall? 
 
“The image of Youngstown is not something that my generation 
created,” he remarks. “We’re trying to change the image created 
by the generation before us.”  
 
Kidd, who anticipated finding a “select audience of very diehard 
Youngstown supporters,” admits demand is stronger than 
projected.  
 
“I’m not surprised people are this supportive,” he says. “They 
haven’t had a way to express it.”  
 
He also concedes that many people in the Mahoning Valley “love 
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that negativity fix,” but has found that is slowly turning. “That 
has got to go,” he declares. 
 
Copyright 2006 The Business Journal, Youngstown, Ohio.

 
 

    
 

 

28.NOV.06 T-Shirt Buyers ‘Defend Youngstown’ 
28.NOV.06 Abandoned Sign Posts Signal Blight 
28.NOV.06 Window World Expands with New Boardman 
Headquarters 
28.NOV.06 Lariccia Donates $4 Million to YSU Campaign 
28.NOV.06 Wellsville Welcomes Coal Liquefaction Plant 
28.NOV.06 Eastern States Railroad to Buy Short Line 
28.NOV.06 Not Much U.S. Can Do To Stop Rise of China 
28.NOV.06 Mall Project Boosts Niles City Coffers 
28.NOV.06 On Paper Anyway, Picking Stocks Makes Elementary 
Students Rich 
28.NOV.06 Delphi Tells Judge More Time Is Needed 
28.NOV.06 Artificial Trees Designed For Ease, Natural Look 
28.NOV.06 Event Honors Philanthropists 
28.NOV.06 Ohio Program Can Pay For Worker Training 
28.NOV.06 Mental Health Board Dedicates Facility 
28.NOV.06 Forum to Developer: Show Us the Money 
14.NOV.06 Cartoon Characters Drive Nascar Sales at Store 
14.NOV.06 A-Tisket, a (Made-to-Order) Basket 
14.NOV.06 More Air Travel Means More Sales for RTI 
14.NOV.06 Economy Growing Despite Housing Slump 
14.NOV.06 WCI Chief Says Company to Stay Independent 
14.NOV.06 Love for City Drives Federal Plaza Director 
14.NOV.06 CTW Project Prepares Canfield for More Growth 
14.NOV.06 Pascarella’s Celebrates Grand Opening 
31.OCT.06 The Big Engine That Could – and Did 
 

 
Submit your opinion on this story

Name: 

Email: 

Opinion: (1,000 characters)

 Publish My Opinion 
 

Submit Your Opinion

 more . . . News

search archives

Keywords:   
 Issue date:   
 · Type either Keywords, Date or both. 

Page 3 of 4The Business Journal Serving a Five County Area in NE Ohio and NW Pennsylvania

11/28/2006http://www.business-journal.com/default.asp?sourceid=&smenu=88&twindow=&mad=&...



 

 
 

 · Date examples: 5/30/02, >5/30/02

search

 
{ website powered by bulletlink.com }

^Top  
  Copyright © 2006  Youngstown Publishing Company.  All rights reserved.  

^Top

Page 4 of 4The Business Journal Serving a Five County Area in NE Ohio and NW Pennsylvania

11/28/2006http://www.business-journal.com/default.asp?sourceid=&smenu=88&twindow=&mad=&...


